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Executive Summary

When the lights went off in classrooms around the country,
longstanding inequities were thrown into sharp relief. School
and district leaders are now grappling with the next wave of the
pandemic, while working to mitigate the academic effects of

lost instructional time - and trauma.
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Executive
Summary

Informed by insights from
teachers and administrators,
our Trends Report offers five
trends for how teacher and
administrators will approach
this important work in 2022.
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Administrators think they involve
teachers in the procurement of new
digital resources —but teachers disagree.
Over 60% of teachers say they’re rarely

or never involved in edtech procurement
decisions. Teachers who are involved are
more likely to be satisfied with the tools.

Teachers trust teachers, and a growing

number are gaining national influencer status.

44% of teachers say that other teachers in
their school are their most-trusted source for
edtech recommendations. Districts came in
second, at 18%.

In general, teachers are satisfied with the
digital resources they have access to, and
are using more of them.

8 in 10 teachers say they’re using more edtech
now than before the pandemic. And a majority

say they’re keeping all or most of the new
tools they’ve recently adopted.

As more schools shifted to 1:1 environments
(and allowed devices to come home that
were previously reserved for school use),
districts and teachers are figuring out how
to balance trust and oversight.

While some experts have expressed privacy
concerns related to tools that monitor
student activity online, both teachers and
administrators say that, on a scale from
trusting students to wanting full oversight,
they’d lean toward oversight.

Teachers have always spent their own
money on classroom resources, and
have found their own ways of meeting
the needs of their students. That trend is
continuing in the digital world.

46% of teachers say they bring new digital
resources like free apps or those they
purchase themselves into the classroom
frequently or very frequently.



Methodology

In Q4 2021, we interviewed dozens of district
leaders and experts, and conducted a survey
of 1,500 teachers and administrators from
Clever’s user base.

The survey included about 900 teachers

and 600 administrators, representing mostly
public school educators (80%+ for both
teachers and administrators; over 90% when
including public charters). Teachers surveyed
skewed toward lower grades (nearly half were
elementary educators), which is reflective of
Clever’s teacher user base.
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Q: Approximately what percentage of students in your school/district come
from low-income households (e.g., would qualify for free or reduced price lunch
or SNAP benefits)?
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5 Trends for 2022

@ Digital Learning Persists
Early in 2020, people wondered what aspects of virtual
learning would stay after a return to normal. According
to teachers, the answer is: most of it.

€@ Growing Importance of Teachers in EdTech
Decision Making
Administrators say teachers are involved in edtech
procurement. Teachers disagree. But involving teachers
may be the key to unlocking greater satisfaction.

© Rise of the Maven Teacher

In recent years, educators have risen to prominence
on social media, as a trusted source for edtech
recommendations. This seems to be accelerating:
according to our survey, teachers most trust other

teachers when it comes to finding new digital resources.
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From Trust to Oversight

As students of all ages have greater access to devices,
teachers and administrators are in agreement that oversight
trumps trust—especially for middle schoolers.

Teachers as Creators and Curators

Gone are the days of teaching from a single textbook.
Today’s teachers pull together a range of resources to meet
student needs—including many not purchased by the district.



“Devices and broadband improved a
lot with ESSER dollars, but the bigger
opportunity is using edtech to improve
what is happening in the classroom.”

CHANDA JOHNSON, DEPUTY SUPERINTENDENT, LOUISIANA DOE
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TREND 1

Digital Learning Persists
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TREND 1

Digital Learning Persists

Over the past two years, districts have made tens of billions of
dollars in technology investments (devices, hot spots, and tools
like LMSs, apps, and other digital content). Early in the pandemic,
many questioned whether these new digital investments would
remain after a return to in-person learning. The answer seems to
be yes. Overall, teachers are satisfied with the available edtech,
are using more of it, and are keeping new digital resources.
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81%

INCREASE IN EDTECH USE

8 in 10 teachers say their (or their students’) use of
edtech has increased (37.5%) or increased significantly
(43.4%) compared to before the pandemic.

57%
WILL KEEP NEW TECH

Over half of teachers say they will keep using most
(34%) or almost all (23%) of the new tools adopted
during the pandemic.

74%
SATISFACTION

Three out of four teachers said they were somewhat
or very satisfied with the edtech resources offered
by their district.



TREND 1 DIGITAL LEARNING PERSISTS

Old edtech value propositions are gaining new life, as teachers and
administrators look to edtech to solve challenges like engagement and
differentiation. Over half of teachers said student engagement and working
at their own pace are the most compelling reasons to use technology.

60%
55%

53%

44%

42%

40%

31% 31% 31%

27%
26%

20%

0%

Giving students
opportunity to
extend or enrich

Providing new
modalities for
covering content to understand
support students progress or
with different mastery

Using data from

Showing students
students to

something they

couldn't see in

the classroom
otherwise

Allowing students
to work at their
own pace

Supporting
engagement

tion of a topic
learning
preferences

Clever

their own explora-

Q: Of those below, what reasons for (or ways of)
using technology do you find most exciting or
compelling, if any? (Choose up to three)
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TREND 1 DIGITAL LEARNING PERSISTS

There are several reasons digital learning may have staying power. Among them:
teachers, in general, feel supported in their use of technology, they think the tools their
district offer are high quality, and they know where to find all the apps and resources
their district offers. Administrators are more likely than teachers to strongly agree that

the district has high-quality edtech resources.

Teachers/l feel supported in my use of
technology in the classroom.
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My district has high-quality ed tech tools.
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Q: For each of the statements below, please
rank whether you agree or disagree.

Teachers/l know where to find all of the tools
my district offers.
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“Powerful technology enables powerful
learning, but in our rush to get technology
to kids, we need to ensure that we are
providing sufficient access to capable
technology and broadband.”

JEAN-CLAUDE BRIZARD, CEO AND PRESIDENT, DIGITAL PROMISE
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TREND 2

Growing Importance of
Teachers in EdTech
Decision Making
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TREND 2

Growing Importance
of Teachers in EdTech
Decision Making

Teachers who are frequently or somewhat
involved in decisions around what digital
resources are purchased are more likely to
report satisfaction with those resources.
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Administrators:

How often are teachers involved in
selecting the digital tools your district
purchases for use in the classroom?
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How often are you involved in selecting
the digital tools in your school or district
purchases for use in the classroom?
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TREND 2 GROWING IMPORTANCE OF TEACHERS IN EDTECH DECISION MAKING Q: How often are you involved in selecting the

digital tools in your school or district purchases

Old edtech value propositions are gaining new life, as teachers and for use in the classroom?

administrators look to edtech to solve challenges like engagement and

differentiation. Over half of teachers said student engagement and working Q: How satisfied are you with the digital tools
at their own pace are the most compelling reasons to use technology. provided by your school or district?
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TREND 3

Rise of the Maven Teacher
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TREND 3

Rise of the
Maven Teacher

Teachers trust teachers. When it comes

to finding new edtech resources, most
teachers look to other teachers in their
district as their most-trusted source.
Administrators are more evenly split
between teachers, school or district
leadership, and professional organizations.
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Professional
organizations, including
conferences (e.g. ISTE)

Q: What is your most trusted source for identifying new
digital resources to try in your classroom/district?
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TREND 3 RISE OF THE MAVEN TEACHER

A small number of teachers spend a large amount of time (up to 7 or
more hours each week) looking for new edtech resources to support

their students. These may well be the “maven” teachers that others look Q: How many hours per week, on average, do

to for new tools. High school teachers were more likely than those in you spend looking for new digital resources
younger grades to spend 3+ hours seeking new resources. to use in your classroom?
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TREND 4

From Trust to Oversight
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TREND 4

From Trust to Oversight

In 2022, districts and teachers will grapple with trusting
students in an increasingly virtual world—and preparing

them to thrive in it—while balancing a need for student

safety. At the same time, districts are doubling down on
making data protection part of the culture of data use.
This may include taking a harder line on use of
non-approved apps in the classroom.

“Data can be incredibly
powerful, but before you
start, you need a culture
of protecting data... It’'s not
something you get once

a year in PD; it’s about
everyone keeping data
privacy as a priority.”

MELISSA TEBBENKAMP, CIO OF RAYTOWN QUALITY SCHOOLS
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TREND 4 FROM TRUST TO OVERSIGHT

Educators and administrators both indicate a preference for more oversight Q: If you think about student use of technology as a

(vs. trust) of student use of technology —which comes with privacy balance between trust (e.g. assuming students are on-task
implications. While a majority of teacher and administrators leaned only and not accessing inappropriate content) and oversight
slightly toward oversight, there were more teachers and administrators in (e.g. blocking some websites or monitoring student search
favor of full oversight than in favor of full trust. terms), where do you think your school should be?

25%

20%

Bm Teachers
BB Administrators

15%

10%

5%

0%

TRUST OVERSIGHT

Clever



TREND 5

Teachers as Creators
and Curators
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TREND 5

Teacher as Creators
and Curators

Teachers are eager to be creators and curators.

They know what their students need and are creative
in finding ways to offer it. They do this by sharing
recommendations, bringing in new tools, and
sometimes creating their own resources.

Over half of teachers say they use digital resources in
their classroom that are not purchased by the school
or district frequently or very frequently—but this
happens less often than administrators think.
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Administrators: Teachers:

How often, if ever, do you think teachers How often, if ever, do you use digital
use digital tools in their classroom that are tools in their classroom that are not
not purchased by the school or district? purchased by the school or district?
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“Flexibility is a guiding principle.
You want teachers to have
choice and voice. When you
have diverse students, you need
greater diversity of materials.”

FORMER CHIEF ACADEMIC OFFICER, LARGE (TOP 5) URBAN DISTRICT



About Clever

Clever is on a mission to unlock new ways to learn for
all students. More than 65% of U.S. K-12 schools now
use Clever to simplify access and improve engagement
with digital learning. With our free platform for schools
and a network of leading application providers, we're
committed to advancing educational equity. Clever, a
Kahoot! company, has offices in San Francisco, CA and
Durham, NC, but you can visit us at clever.com anytime.

Clever

About Whiteboard Advisors

Whiteboard Advisors is a mission-driven communications,
research, and consulting firm passionate about developing
and implementing strategies that help change-making
organizations and entrepreneurs make an impact. Our team’s
diverse — and often divergent — perspectives are rooted in an
unmatched understanding of education practice, policy, and
the future of work.






